Subject overview: /KS5 (Media Studies)

	Subject Rationale (Intent)

	The Media Department aims to ensure all students develop media literacy to a high level and awareness of the ever-changing media landscape. 

1. demonstrate skills of enquiry, critical thinking decision-making and analysis 
2. demonstrate critical understanding of the media and their role both historically and currently in society, culture, politics and the economy 
3. develop an understanding of the dynamic and changing relationships between media forms, products, media industries and audiences  
4. demonstrate knowledge and understanding of the global nature of the media
5. apply theoretical knowledge and specialist subject specific terminology to analyse and compare media products and the contexts in which they are produced and consumed in order to make informed arguments, reach substantial judgements and draw conclusions about media issues  
6. engage in critical debate about academic theories used in media studies  
7. appreciate how theoretical understanding supports practice and practice supports theoretical understanding  
8. demonstrate sophisticated practical skills by providing opportunities for creative media production.

All students are challenged at a high level in Media Studies through: reading and extension activities; detailed diagnostic comments and assessment feedback; speaking and listening tasks in lessons including presentation delivery; peer assessment.  Flipped learning takes the form of reading materials and clips to watch in advance of lessons, that students must engage with and then present in lessons. Teacher feedback then further develops and models’ examples after students have independently developed analysis skills and understanding. A lot of the practical work is independently completed, as it is production, and so skills-based flipped learning is heavily used.

Exam specification - OCR A Level Media Studies

	Component 1: Media messages
2 hour written exam (70 marks)
	Component 2: Evolving Media 
2 hour written exam (70 marks)
	Component 3: Making Media
NEA coursework (60 marks)

	Section A: News - This section consists of two linked in-depth studies that focus on contemporary news in the UK, requiring learners to explore how and why newspapers and their online counterparts are evolving as media products and the relationship between them.
Section B: Media Language and Representation - Learners will explore media language and representation, through media products in the following media forms: magazines; advertising and marketing; music videos.
	Section A: Media Industries and Audiences - Learners will explore media industries and audiences, through media products for: radio; video games; the film industry.
Section B: Long Form Television Drama - Learners will engage in one in-depth study of TV as an evolving, global media form. Learners must study one complete episode of a contemporary English language long-form TV drama and one complete episode of a non-English language long form TV drama to inform their study. 
	Learners will create a cross-media product in response to an OCR set brief.




	







YEAR 12 
Term	Topic sequence	(What are you teaching?)	Topic sequence rationale	(Why are you teaching that topic and how does it link to prior learning?) 	Main method of assessment
Term 1:1	Intro to micro aspects				Component 1: Section B	Music videos, Magazines and Advertising		We begin the course with a two week introduction to the micro aspects of moving image and print media. 		We then begin section B of Component 1. This section focuses on media language and representation and requires learners to consider how and why media language is used by media producers to create meaning and construct various representations. Students will explore these learning aims in music video, advertising and magazines. Two of which will be on a component 1 paper.			Some prior knowledge of keywords from some students who have taken Media Studies at Key stage 4 will be built on this topic. However, prior knowledge is not necessary. Students will develop learning through in class analysis of source material. Students will be encouraged to discuss media language and representation across all three forms as well as conduct independent research on contexts.		Short format exam style answers (10 and 15 marks)
Term 1:2	Component 1: Section A	News- Media language								Component 1: Section A	News- Representation	Section A of component 1 consists of two linked, comparative in-depth studies that focus on contemporary news in the UK. In this half term learners will explore how and why newspapers and their online counterparts use media language to create meaning.  		Students will also develop an understanding of representation and apply related theories.		A variety of newspaper front pages and online homepages will be used for analysis.		No prior knowledge necessary although there will be some overlap with analysis of magazines from term 1:1. Students will develop learning through in class analysis of source material. Students will be encouraged to discuss media language and representation across all tabloid, mid brow and broadsheet newspapers as well online platforms. 	Short format exam style answers (10 and 15 marks)
Term 2:1	Component 1: Section A	News- Audience			Component 1: Section A	News- Regulation and ownership	 Students will then go on to develop an understanding of audience and apply related theories. 		In this half term learners will continue with the news topic exploring the ownership models of news as well as the evolving nature of news regulation.		Students are asked to study the following set products:	One complete edition of the	Daily Mail and one complete	edition of The Guardian	selected by the centre.		No prior knowledge necessary although some of the knowledge of representational contexts from term 1:2 will be useful. Students will develop learning through in class analysis of source material. Students will be encouraged to discuss evolving media audiences and apply theory. They will also discuss the ownership models of the oCR case study newspapers/online platforms- The Guardian/Guardian online and The Daily Mail/Mailonline.	Short format exam style answers (10  marks)
Term 2:2	Component 2: Section A	Radio															Component 2: Section A	Gaming	Section A focuses on media industries and audiences and requires learners to consider how and why media products are constructed across different media forms to reach and address a number of audiences.	In this half term students will  explore Radio, studied in relation to media industries and media audiences, including a consideration of the economic, political and cultural contexts that influence the radio industry and its audiences. 	Case study: Radio 1 Breakfast Show.			In this half term students will develop an understanding of Video games, studied in relation to media industries and media audiences, including a consideration of the economic and social contexts that influence the video game industry.	Case study: Minecraft	No prior knowledge necessary. Students will develop learning through in class analysis of source material. Students will be encouraged to discuss media language and representation across all three forms as well as conduct independent research on contexts.	Short format exam style answers (15 marks)
Term 3:1	Component 2: Section A	Film marketing				For the first 3 weeks of this half term the film industry will be studied in relation to the economic contexts of the industry. Learners will study two set films in relation to all the subject content, including how both set films were produced, distributed and circulated, including considerations of technological change, regulation and the significance of patterns of ownership and economic factors.. Case study: The Jungle Book (2016) and The Jungle Book (1967) 	No prior knowledge necessary. Students will develop learning through in class analysis of source material. Students will be encouraged to discuss media language and representation across all three forms as well as conduct independent research on contexts.	Short format exam style answers (15 marks)
Term 3:2	Revision for AS exams.				Intro to Component 3: NEA	Research and analysis	Students will enhance examination technique and prepare for their examinations.		In the period after the AS examinations students will be give the OCR production brief for the NEA, component 3.	Option 4 is chosen: A 3 minute music video with an accompanying 2-page website.	Students will synoptically review this year’s learning.			Prior knowledge of the micro aspects of moving image media will be necessary during the research and analysis phase.	
YEAR 13 
Term	Topic sequence	(What are you teaching?)	Topic sequence rationale	(Why are you teaching that topic and how does it link to prior learning?) 	Main methods of assessment
Term 1:1	Component 3: NEA	Development of ideas for music video and website.		We begin year 13 with students developing their production ideas for the two NEA products-music video and website. Students will need to analyse both professional and past student examples. Learners should produce planning materials for their individual NEA cross-media production which outline the intentions of their final production. They will then formulate ideas and write up a statement of intent using the official OCR proforma.	Prior knowledge of the micro aspects of moving image media will be necessary during the planning phase- synoptic form music video topic.	Producing a 500 word statement of intent.
Term 1:2	Component 3: NEA	Production and post production of NEA products		Revision for mock exams	In the production phase students should consider the following.		Music video:	An appropriate concept.	Genre conventions	Target audience  	Narrative structure and style 	Appropriate and varied cinematography, editing and mise-en-scene.		Website:	An appropriate concept and conventions of the website form	Target audience  	Appropriate and varied photography, editing and mise-en-scene.	Navigation			Again some prior knowledge of the micro aspects of moving image media will be useful. Some students will have developed their production and post production skills whilst completing key stage 4 Media Studies. No prior production skills are necessary however.	Internally assessed out of 60 (25 for each product and 10 for media convergence).
Term 2:1	Component 2: Section B	TV Drama- media language and representation theory	Section B consists of an in-depth study requiring learners to explore television as a media form. 	In this section, learners will be required to complete a comparative study of two contemporary long form television dramas:  one of which must be from the set US long form television drama.		This half term will focus on media language and issues of representation in TV Drama, applying theory.	This section gives learners the opportunity to draw together elements from their full course of study, including different areas of the media theoretical framework and media contexts.	Short format exam style answers (10 marks)
Term 2:2	Component 2: Section B	TV Drama- context								Component 2: Section B	TV Drama- audience and industry theory	In the first part of this half term students will study how TV Dramas are influenced by social, cultural, political and historical contexts. They will also reflect on how TV Dramas reflect their economic contexts through production, financial and technological opportunities and constraints.		Students will then go on to develop an understanding of audience and apply related theories. 		In this half term learners will conclude the TV Drama topic, exploring the ownership and regulation, applying related theories	This section gives learners the opportunity to draw together elements from their full course of study, including different areas of the media theoretical framework and media contexts.	Short and long format exam style answers (30 and 10 marks)
Term 3:1	A level exam revision	Students will enhance examination technique and prepare for their examinations.	Students will synoptically review the last two year’s learning.		External A Level exams
Term 3:2	Public exams	Public exams	Public exams



