Subject overview: KS4 Media Studies

	Subject Rationale (Intent)

	The Media Department aims to ensure all students develop media literacy to a high level and awareness of the ever-changing media landscape. 

The Pearson BTEC Level 1/Level 2 Tech Award in Creative Media Production, is for students who want to acquire technical knowledge and technical skills through vocational contexts by applying the learned knowledge and processes related to investigating, exploring and creating media products as part of their Key Stage 4 learning. The qualification recognises the value of learning skills, knowledge and vocational attributes to complement GCSEs. The qualification spans three units of work, two of which are internally assessed portfolios of work. The final unit is a controlled assessment conducted in year 11.

The Award gives learners the opportunity to develop sector-specific knowledge and skills in a practical learning environment. The main focus is on four areas of equal importance, which cover the: 
• development of key skills that prove aptitude in creative media production such as investigating and developing ideas through pre-production, production and post-production of media products 
• process that underpins effective ways of working in creative media production, such as responding to briefs and feedback, planning and generating ideas 
• attitudes that are considered most important in creative media production, including personal management and communication 
• knowledge that underpins effective use of skills, process and attitudes in the sector such as production processes and techniques.

KS4 - As a practical course, students are encouraged to develop more critical analysis of practical media skills and production media skills. There is a strong focus on group tasks and collaborative production. A lot of the practical work is independently completed, as it is production and so skills-based flipped learning. Students are given material to read and watch in advance of lessons, and should go away and learn how to use software independently. 








	Feedback in Media studies at Keystage 4
	Literacy/ Oracy 

	· End of topic assessments- diagnostic comments including WWW and EBI
· End of term exams- diagnostic comments including WWW and EBI. Individual oral feedback if requested.
· Practical tasks- orally
· Digital classwork or homeworks- typed comments on Google docs/slides
· Classwork and Homework/prep in exercise books- acknowledge with a stamp. Diagnostic comments depending on the work set.
	· Every lesson includes key words in the objectives - which they add to their glossary on a Google doc. Students will then apply their understanding of these keywords to media products/case studies.
· After finishing a text or section, students pause to summarise the key points in their own words, using bullet points, post-it notes, or voice notes.
· For online content, open new tabs to cross-check information and evaluate the credibility of sources by looking at other outlets.
· Be aware of any preferences or prejudices in the media message and how they might influence interpretation.
· Culture of Asking- Create an environment where it’s ok to ask for a definition of a word. 
· Prepare a few questions that can be used immediately after reading the text. 

	
	

	YEAR 10 

The Pearson BTEC Level 1/Level 2 Tech Award in Creative Media Production

	Term
	Topic sequence
(What are you teaching)
	Topic rationale Intent  
(Why are you teaching that topic?) 
	Link to prior learning / skills development
	Main method of assessment

	Term 1:1
	Unit 1: Exploring Media Products
Learning aim: A Investigate media products
Introduction

	Introduction to a range of past and present media products. Learners will examine how media products engage audiences for a given purpose. Learners will develop their understanding of the relationship between media products, their audiences and purposes through analysis, discussion and note taking. 

	This is the first time students would be introduced to much of the media specific terminology.
Discussion will tease out prior understanding of contemporary digital media.
	Internally assessed reports for learning aim A.

6 reports in total (300-400 words for each)

	Term 1:2
	Unit 1: Exploring Media Products
Learning aim: A Investigate media products
Audio and moving image products
	In this half term students will produce draft reports on past and present media products across 3 broad sectors:
1. Audio/moving image media products,
2. Publishing/print products
3. Interactive products

Work will be done using Google docs.

	Students will build on their understanding of key terminology and showcase it in their report writing. Students will also be encouraged to research both past and present media products to further develop their knowledge on the evolution of the media.
	Internally assessed reports for learning aim A.

6 reports in total (300-400 words for each)

	Term 2:1
	Unit 1: Exploring Media Products
Learning Aim B:
Explore how media products are created to provide meaning and engage audiences.
	Students focus on the audio/moving image sector to explore how genre, narrative and representation are combined to engage their audience. Learners will develop their understanding of how media products are created to appeal to their audiences through analysis, presentations and note taking.

Work will be done on Google docs.

	Again, much of the key terminology for this learning aim will be new to students although they may be ‘pockets’ of knowledge from some students.
Case studies across the audio/moving image sector will be chosen to build an understanding of the ‘macro aspects’ of the media.
	Internally assessed analysis for learning aim A.

4 analysis in total (500 words for each).

	Term 2:2
	Unit 1: Exploring Media Products
Learning Aim B:
Explore how media products are created to provide meaning and engage audiences.
	Students will deconstruct media products to examine how media production techniques combine to create meaning for audiences. They will develop their understanding of how different production techniques combine to create meaning through analysis, note taking and practical workshops.

Work will be done on Google docs.

	Students will then build on their understanding of key ‘macro’ terminology and begin to pair it with the ‘micro’ aspects of production and post-production techniques. Students will display this understanding in the drafts of their analysis.
	Internally assessed analysis for learning aim A.

4 analysis in total (500 words for each).

	Term 3.1
	Unit 2: Developing Digital Media Production Skills
Learning aim A:
Develop media production skills and techniques


	In Learning Aim A of this unit students will develop skills and techniques in media production processes.
The work for this half term will centre around analysis and visual representations of production processes.
The work will be presented on a blog, which will be kept as an online working diary/portfolio. 



	Students will build on the micro aspects learnt and analysed in Unit 1 by independently selecting examples of moving image media to analyse and present on their blogs.
	A portfolio of production techniques via a blog

	Term 3:1
	Unit 2: Developing Digital Media Production Skills
Learning aim A:
Develop media production skills and techniques
	A continuation of Learning Aim A of this unit students will develop skills and techniques in media production processes.
The work for this half term students will practice and evidence production processes, from storyboarding to audio recording.
Again, the work will be presented on a blog. 


	In this half term many students will develop entirely new skills such as audio recording, video editing and Photoshop.
Some students may have prior knowledge of these and other production practices from other subjects such as Music and Product Design.

	A portfolio of production techniques via a blog marked in accordance with the Unit 2 mark scheme
 

	Term 3:2
	YEAR 11 
	

	YEAR 11
	
	
	

	Term
	Unit 2: Developing Digital Media Production Skills
Learning aim B:
Apply media production skills and techniques

	
	
	Main methods of assessment

	Term 1:1
	Unit 2: Developing Digital Media Production Skills
Learning aim C: 
Review own progress and development of skills and practices.
	Students will now apply their relevant media production skills and techniques through the following media practices: pre-production, production and post-production when reworking extracts of an existing media product such as a movie trailer or music video.
This work will be shot and edited at school.

	In this half term students will apply the skills learnt in learning aim A to construct a ‘reworking’ of an existing media product.
	A final edited product marked in accordance with Unit 2 mark scheme.

	Term 1:2
	Unit 3: Create a Media Product in Response to a Brief
Learning aim A:
Responding to a brief and generating ideas
	Students will track their progress during this component, reflecting on their development of  skills and techniques in workshops through the application of pre-production, production and post-production processes and practices. Learners will use a skills audit to highlight strengths and areas for improvement, which should be used to set future targets. 
This will be presented via Google slides.

	In this half term students will  reflect on the skills they have learnt in learning aim A as well as evaluating the final product of learning aim B.
	A final edited product marked in accordance with Unit 2 mark scheme.

	Term 2:1
	Unit 3: Create a Media Product in Response to a Brief
Learning aim B:
Develop planning materials in response to a brief 
	This is an externally assessed controlled assessment.
Students will respond to the set Pearson brief including gaining an understanding of the aims of the brief, target audience and research into similar products. In addition students will begin to generate ideas in the form of an ideas log.

	This is a synoptic unit so much of the student learning research, planning and production processes from unit 1 and unit 2 in particular will be needed for students to create the ideas log and planning materials.
	Externally assessed unit

	Term 2:2
	Unit 3: Create a Media Product in Response to a Brief
Learning aim C:
Apply media production skills and techniques to the creation of a media product 
	Students will develop planning materials based on the ideas in their logs.

	This is a synoptic unit so much of the student learning research, planning and production processes from unit 1 and unit 2 in particular will be needed for students to create the ideas log and planning materials.
	Externally assessed unit

	Term 3.1
	Public exams

	Students will apply production skills and techniques to the creation of their media product within their chosen sector through selection and use of appropriate equipment and in response to the client’s needs.

	Again, the synoptic nature of this unit will benefit the students. Students will use the production skills learnt in unit 2.
	Externally assessed unit

	Term 3:1
	
	Public exams
	

	Public exams

	Term 3:2
	N/A 
	
	
	



